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CONCEPTO

CONTENT NOT FOUND surge como una respuesta al vacío. Es un protocolo de internet que indica que el cliente 

pudo ser conectado con el servidor, pero que el mismo no pudo encontrar lo requerido. Es la no respuesta de 

un mensaje, no encontrar lo que buscamos. A través de nuestros productos, queremos que encuentres siempre 

tus objetos, que los puedas cuidar y protejer, que estén cuando los necesitás. Llenar de contenido y darle 

un sentido a nuestras acciones es nuestra misión y nuestra búsqueda para que haya una respuesta del otro 

lado.

HISTORIA DE LA MARCA

El proyecto devenido en realidad tangible,  surge tras las búsqueda incansanable de la diseñadora Greta 

Gurfein, quien tras terminar sus estudios en La Universidad de Buenos Aires, en la carerra de Diseño de 

Indumentaria, en una crisis existencial, donde la frivolidad y los sistemas de producción que tienen 

personas trabajando en condiciones paupérrimas y con pagas muy bajas, la desalienta a entrar al mercado. 

Tras analizar mucho toda la situación, que ya venía pensando desde pequeña, se da cuenta que la salida para 

entrar al sistema es cambiarlo desde adentro, desde su lugar.

Se suma el sentir su legado, tras tener su abuelo ingeniero textil y dedicado a la marroquinería, actividad

que continuó su padre. Es innegable donde poner el foco y continuar con un futuro que ya estaba marcado por 

una historia. 





 Lone Design Club,

del Curso Introductorio en Comercio Exterior (CICE) en exportación de bienes, 2021 plataforma Capacitar.

ANTECEDENTES COMERCIALES/ CV

-Seleccionada por el CMD (Centro Metropolitano de Diseño) tpara participar en CEMCA Edición 73 y luego   re 

seleccionada para participae en CEMCA 74. Febrero y Agosto, 2014.

-Seleccionada por el CMD (Centro Metropolitano de Diseño) para participar en el Festival Rodante de Diseño  

quedando electa en dos stands: la Feria de Creadores y Hacedores, y la Feria Sustentable. Noviembre, 2014.

-Participó en la feria NY NOW  en el Javitz Center seleccionado por LookSur. Febrero y Agosto, 2015. 

-Participó en Maison et Object, París seleccionado por LookSur. Febrero y Agosto, 2015. 

-Participó en International Gift & Home Furnishings Market, Atlanta seleccionados por LookSur. Febrero y 

Agosto, 2015. 

-Seleccionada por  Emprendis para exponer en FADU UBA, en el marco de La Noche de los Museos. Noviembre, 

-Seleccionada por el Ministerio de Exteriores y Culto para representar a Argentina en ferias internacionales.

NY NOW en New York, Vendome Luxury en París durante la semana de la moda, y Maison et Objet.

-Productos galardonados con el Sello del Buen Diseño año 2017 y 2018. Línea Geometric y Línea Multifacets. Línea Omega año 2022.

2016.

-Seleccionada para regalo protocolar a través del Sello del Buen Diseño en el año 2019

-Seleccionada para ser asesorada en el Plan Exportar Buen Diseño en el año 2018

-Seleccionada para ser asesorada en Comercio Exterior con el plan PFAT organizado por la AAICI en el año 2020

-Seleccionada por la Feria Internacional parisina Tranoi, para su showroom virtual Tranoi Link, siendo parte de esta plataforma  

-Seleccionada por sitios de e-commerce de diseño de autor/independiente de Londres para formar parte (Not Just a Label, 

y el sitio sustentable The Clothing Lounge, así como I love Designer.  

-Venta En boutique de autor de Pamplona, España: Fragment Store by Karlota Laspalas   

-En Argentina estamos en tienda MALBA, Patrón, Candioti, Centro Cultural Recoleta, y Panorama Store, además de nuestro e-site.   

-Seleccionada por el Ministerio de Desarrollo en conjunto con AAICI y Ministerio de Exteriores y Culto  para participar 

-Venta En boutique de autor de Boston, Estados Unidos: December Thieves

-Diseño y Desarrollo de productos para Paul French Gallery, Pampas Life, Fuego Argentino ( resturant en Barcelona) entre otros.







MISSION/VISION/VALUES

We are a bag and luggage brand based in Buenos 

Aires, Argentina. Specialized in leather goods, we 

make durable products that protect the Earth so  

they can return to it giving birth to new life. The 

materials are biodegradable and turn into compost 

once the product is discarded. Our aim is to 

improve life quality and user experience, while

generating jobs and stimulating the economy.

We presented our lines at NY NOW trade show in New 

York City, and at Vendôme Luxury Trade Show at 

Hotel Le Meurice during the Paris Fashion Week.

We have been awarded with the Good Design Hallmark 

(Sello del Buen Diseño Argentino), and have been 

selected by the Ministery of production to gift our 

products to diplomats visiting the country, among 

other prices and recognitions.

We are currently selling our products at MALBA 

museum and Centro Cultural Recoleta among other 

relevant concept stores in Argentina. We are also 

present at retail stores in pamplona and Boston,

clients from Paris, New York, Italy, London order 

our products online. We are part of “Not Just a 

Label” community and marketplace as well as Lone 

Design Club, London.



BRAND CONCEPT

CONTENT NOT FOUND emerges as a response to the void. 

The 404 or Not Found error message is a HTTP 

standard response code indicating that the client 

was able to communicate with the server, but the 

server could not find what was requested. It's the 

'non response' of a message sent, of not finding what 

we want and need. Through our products, we attempt 

to always find what you're searching for. That you 

can easily find your stuff, while taking care of them 

and make them special. Whenever and wherever you 

need them. Fill with content and give a meaning to 

our daily actions is our mission and our search so 

you get a response from the other side.
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STORY

Founder of the brand, designer Greta Gurfein,  after 

finishing her studies in Fashion Design at Universidad 

de Buenos Aires (UBA-FADU), went through an existential 

crisis. She could not conceive creating under 

parameters of frivolity, where a perverse and greedy 

system of production had people working in unhealthy 

conditions and for low pay; which discouraged her to 

enter the market. Through extensively analyzing this 

situation, that she was thinking about it since she was 

little, she realized that the way to change the system 

was to do it from within, from her own place, creating 

a brand that would contemplate social responsibility, 

environment and economy, hence, a sustainable business.

Now it was the turn of thinking exactly what product to 

do: She felt the call of her legacy, as her grandfather 

was a textile engineer and founded a leather goods 

factory, which her father continued. It was undeniable 

where to put her focus and to continue with a future 

that has been already marked by a story. Now HER story, 

since she decided to learn the crafts, the management, 

the engineering and founded her own business with her 

particular vision, being independent and self-

sustainable.

Greta worked as a freelance product developer and 

designer for different brands besides creating hers, 

and nowadays she’s 100% involved in her own brand, 

where she’s the creative director, having created the 

whole branding and being in charge of the product 

development, production management, marketing, sales, 

buys, exportations, advertisement, and now is starting 

to delegate to others so she can focus more on 

expanding the business.

 





SUSTAINABILITY

Based on C2C ( cradle to cradle), and cleaner production, Content 

Not Found emerges as a sustainable brand, where the focus on 

environment, society and economy are holistically contemplated. 

Thus, a corporation with triple impact and CSR ( Corporate Social 

Responsibility).

How we care about the environment?

-Generating minimum waste: We do not use linings unless the design 

really asks for it, and we try to design cleverly so we do not need 

linings. Why? less materials used, less waste generated during and 

after production, less non necessary materials as post usage waste, 

less energies used before and while producing, therefore, less 

contamination, a more efficient production for a more dedicated and 

enlightened craftsman/woman. 

-We use biodegradable materials, so our products turn into compost 

once the product is discarded. Also, our products are durable due to 

the quality on the noble materials and the way they are constructed, 

so they can be reused for a very extent period. We are currently 

focused on using vegetable tanned leather as our only source and 

eliminated completely the chrome tanned leather of our line.

How we care about society?

Fair Labor practices: Our manufacturers work with their hands, and 

each product is unique and immersed in their good vibes. They work 

in a happy and healthy environment, with a fair pay. They decide how 

much their work is worth it.

How we care about the economy?

Our aim is to generate more jobs under fair labor. Therefore, we are 

looking forward to stimulate the economy so more people have a job 

and can live a joyful life. And to nurture our clients’s life, 

improving their user experience while cooperating with the 

environment for a healthy lifestile in a society that cares.








	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18
	Page 19
	Page 20
	Page 21
	Page 22
	Page 23
	Page 24
	Page 25
	Page 26
	Page 27
	Page 28
	Page 29
	Page 30
	Page 31
	Page 32
	Page 33
	Page 34
	Page 35
	Page 36
	Page 37
	Page 38
	Page 39

